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For the first time leaders from the worlds of science, business and human relations come together to discuss the evolution of AI and robotics;
their application in business and their impact on the world of work.  With an interactive programme of presentations, demonstrations,
discussions and debates, we’ll look at what’s happening today and what might happen next.

Not ‘tomorrow’s world science’…
…today’s business reality.”

Leading scientists will showcase the latest
developments in AI and robotics. We
investigate their potential to accelerate
innovation, augment human intelligence and
advance the competitiveness of UK plc.

Early adopters tell us how they’re using AI and
robotics to secure efficiency gains, transform
business models, disrupt sectors and bring
AI-enabled products and services to market.

Business psychologists and HR specialists
discuss the power of AI to increase human
potential and productivity.  We consider the
ethics of adoption, human-tech interaction
and the future of work. 

Science Business Work
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Business leaders
CEOs, COOs, FCOs, heads of Innovation, IT and Strategy will see technology in
action that could transform their business or disrupt their industry. Join us for
a deeper understanding of the potential advantages, practical realities and
ethical considerations of AI adoption.

HR leaders
If you’re responsible for building human capital in your business you need a
balanced understanding of the workplace impact of AI. We review AI’s potential
to augment human intelligence and address the challenges of introducing AI
to workforces that are naturally cautious about its impact on their jobs.

Scientists, developers, innovators and incubators
If you’re creating new applications for AI and robotics, this is your opportunity
to network in a business community where the appetite for innovation and
collaboration is high.

Wednesday 14 September

Afternoon: Arrivals

Evening:     18:00    Registration and
                                welcome reception

                                AI-in-action

Thursday 15 September

Morning     08:30    Late registration and coffee

                   09:00    Plenary sessions

Afternoon  13:00    Networking lunch and

                                AI-in-action 

Evening     17:30   Final Plenary

                   18:15   Closing reception and

                                AI-In-action

Business 
transformation

Technology
Innovation

Early adopter
case studies

Customer 
relationships

Human
capital

AI’s evolving
market

Join the stream that suits you best

14:00   SESSION 1

16:00   SESSION 2

Agenda SummaryThis event is for you…

AI-in-action
Showcase demonstrations of AI and robotics applications with transformational potential. Meet the
innovators, the developers, the creators and their creations, and see what’s breaking business boundaries
right here right now.

Including…

Artie the RoboThespian
A highly interactive, life-size humanoid robot
developed by the UK’s Engineered Arts to interact
with humans in public spaces.  We’ll demonstrate
Artie’s easy programming and show off his talent for
entertainment and interaction.

Eddie – getting ahead
A work-in-progress muscular-skeletal robot built by
Oxford Brookes PhD students to show how robots
can mimic human movement.  We’ll demonstrate his
unique ‘human’ biology – from motorized spine to
pneumatic muscles.

Baxter – industrial strength
A highly flexible industrial robot developed by Rethink
Robotics that’s already at work on production lines
across North America and Europe.  We’ll
demonstrate the safety features that allow Baxter to
work alongside humans in mixed workforces. 

Nao – small but perfectly formed
A highly programmable humanoid robot produced by
Japanese company Softbank Robotics already
working in education, leisure and domestic homes.
We’ll demonstrate his emotive interaction skills.
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Alistair came to Oxford Brookes in 2011 after 22 years at
the University of Southampton, latterly as Head of the
School of Mathematics and Pro Vice-Chancellor
International.  He specialises in industrial applied
mathematics research, has published extensively on
that subject and works with mathematicians from
around the world to apply mathematics to unsolved

industrial problems.  He maintains close connections with the Engineering
& Physical Sciences Research Council, is the President-elect  of the
Institute of Mathematics and its Applications (IMA) and has recently
completed an eight year term as Executive Secretary of ICIAM, the
worldwide organisation for Applied Mathematics.  He is member of the
Oxfordshire Local Enterprise Partnership Board and a non-executive
director of several companies.

Anton is a change management specialist with more
than 30 years’ experience working with senior
executives across industry sectors to determine the
direction of change and steer its success.  He began his
career as an educational psychologist before obtaining
an MBA from Cranfield.  He then joined the consulting
firm Hay Group in1986, where he pioneered the
development of core people processes that underpinned

the transformation of ‘personnel’ into ‘HR’.  Over the last 25 years he has
founded and led a number of consulting practices including Fishman &
Partners, specialising in HR, talent identification and development, and
culture.  He advises HR and other senior executives on the cultural and
workplace impacts of new technology.

09:00  Welcome
Professor Alistair Fitt, Vice Chancellor Oxford Brookes University

As our host Professor Fitt welcomes us to Oxford Brookes, one of the UK’s leading teaching universities and an internationally
recognised centre for research in science and the humanities. He’ll tell us why Oxford Brookes is focusing so much attention on
robotics and AI, and forging pioneering partnerships with industry to bring that research into the real world.

Our chairman sets the scene
As a specialist in workplace psychology with a passionate interest in the application of new technologies Anton Fishman is our
guide, arbiter and agent provocateur for the day. 

Thursday 15 September

18:00  Registration opens

Welcome reception and AI-In-action
Register, network and see AI-in-action at our welcome reception.  On the all-glass terrace of the architecturally exceptional Henry Brooke’s
Building you can look both inside and out for inspiration.  Inside the latest innovations in AI. Outside the tranquillity of Oxford’s Cheney
Fields.  This is your opportunity to arrive early and meet the people who will be your colleagues and collaborators for the next 24 hours.

Wednesday 14 July
Programme

09:15 Can machines make us more human? The big question AI demands we answer
Dr Tom Chatfield, tech philosopher, author, broadcaster and advocate of intelligence both artificial and human 

As smart machines become embedded in the world’s we inhabit as business leaders, workers and consumers, we need to think again about
what it means to be human – and to use AI to enhance, not diminish, our humanity. From augmenting the performance of workers to engaging
consumers to win hearts and minds; from transforming today’s businesses to creating tomorrow’s, Tom takes a philosophical look at AI and
challenges us to use it to be the best we can be.

•    Computer says no. The threat of artificial stupidity and why smart machines don’t automatically create smarter people
•    Us and them. What computers can’t replace – and how they challenge us to redefine human intelligence
•    AI with ambition. Aim for tomorrow’s business sooner, not yesterday’s business faster
•    Along for the ride. How we can create systems that elevate human experience at work and in life (and allow us to focus on what truly matters)

As a philosopher and designer, Tom is interested in
improving everyone’s experience of digital technology
and its fruitful application in policy, business, education
and engagement.  He has authored six books exploring
digital culture, published in over two dozen languages,
and writes widely in international media as well as
lecturing at universities across the UK and Europe.

He’s an associate editor at Prospect magazine, a faculty member in
London’s School of Life, a member of the Economics Research Council
and senior expert at the Global Governance Institute.  He’s currently
researching critical thinking around technology as a Visiting Associate at
the Oxford Internet Institute, and collaborating with leading businesses
and brands around human experience in an age of smart machines.
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09:45 How can we trust our robots? Why we need regulation to secure public
trust in robotics and AI
Professor Alan Winfield, Bristol Robotics Laboratory and Director of the Science Communication Unit, University of the West of England
(UWE), Bristol

We’re generally inclined to trust technology if it brings benefits, is safe, well-regulated and, when accidents do happen, subject to robust
investigation. We trust airliners, for example, because they’re part of a highly regulated industry with an excellent safety record.  Alan puts forward
the case that responsible robotics needs similarly strong ethical governance and outlines a new governance framework for robotics and AI.

•      Trains, planes and automobiles – should we create a Civil Aviation Authority equivalent to govern autonomous vehicles?
•      The role of the regulator – consumer protection and public trust
•      Responsible innovation – linking ethics, standards and regulation
•      Public engagement – transparency is vital in building trust

In 1984, shortly after completing a PhD in digital
communications Alan co-founded APD
Communications Ltd before taking up an
appointment at UWE in 1991. He co-founded the
Bristol Robotics Laboratory, where his research is
focussed on understanding the nature and limits of
robot intelligence.  Alan led ‘Walking with Robots’ a
UK-wide public engagement project with the

Engineering & Physical Sciences Research (EPSRC), which won the
2010 Royal Academy of Engineering Rooke medal for public promotion
of engineering.  He is a strong advocate of robot ethics and a member
of the British Standards Institute working group which drafted BS
8611: Guide to the ethical design of robots, published in April 2016.
Alan has published extensively, including ‘Robotics:  A very short
introduction’, and regularly blogs on robots and related topics.

10:15 Humans First, Machines Second
Kalyan Kumar, EVP and CTO, HCL Technologies

Autonomics – the combination of AI and automation – has the power to transform business efficiency, employee productivity, customer experience
and overall organisational agility. But like any transformative technology, autonomics is accompanied with hype and angst about loss of jobs and
overall “loss of control” by humans.  Successful organisations will look beyond the rhetoric and focus on a positive partnership between humans
and machines.  Kalyan Kumar (popularly known as KK) urges us to look at lessons from history where, far from destroying jobs, quantum leaps in
technology have always resulted in overall betterment of economies, creating new job opportunities which are more evolved and which impact
even more humans.  Drawing on more than two decades of experience helping some of the world’s largest organisations achieve their technology
transformation goals, KK shares four key tenets of the human-machine partnership:

•      Partner with machines – use new technologies to augment human intelligence, not replace human labour
•      Recreate work – redefine roles and rebuild business processes based on the automation of activities not jobs
•      Plan pro-human – upgrade and automate IT estates progressively and re-skill people in the process
•      Get big ambition – envision your AI-enabled business of the future and plan a route towards it

Kalyan Kumar has been the a primary architect in
the development and maturity of HCL’s leading
technology solutions portfolio and played a
spearheading role in defining HCL’s market-leading
points-of-view on key transformative technologies
such as cloud, automation, service integration and
management, and remote infrastructure
management.  

10:45  Refreshment break
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11:15 Technological innovation triggers entrepreneurial revolution–can people keep pace?
Gorkan Ahmetoglu, Lecturer in Business Psychology, University College London (UCL) and Co-Founder, Meta Profiling

AI gives organisations unprecedented opportunities to improve productivity and achieve innovation. But the human brain, which dictates our
needs and desires, has hardly changed in 250,000 years.  So, though technology accelerates innovation, how much of it can your customers and
employees cope with?  AI and robotics can replace people in the workplace, but is the human touch a pre-requisite for customer satisfaction?
Technology brings boundless autonomy, but how autonomous do people want to be? Which individuals and organisations will thrive in the AI
enabled world and what shape will the entrepreneurial revolution take?  This talk evaluates the new interface between technology, psychology
and commercial endeavour including…

•     The entrepreneurial revolution – why the best entrepreneurs will be the most desirable employees
•     The dark side of entrepreneurship – the consequences of not having it and the risks of having too much  
•      Robot HR – why much of HR can be replaced by algorithms (and how much should) 
•      The millennial brain – do millennials want a different world – and should we let them have it?
•      The zombie customer – the negative side effects of innovation on customer psychology and behavior (and why they don’t tell us about their 
       symptoms until it’s too late)

A leading expert in psychological profiling, Gorkan
has a career-long interest in entrepreneurial talent
and how it thrives.  His company, Meta Profiling,
specialises in identifying entrepreneurial individuals
and his academic career has focused on
entrepreneurship and consumer behaviour. He has
consulted with leading brands including HSBC,
Google, Ford, Tesco and Sainsbury, for management

consultancies including KPMG and the British Brands Group, and for
the UK Government.  Before joining UCL he was Director of
Management & Entrepreneurship at Goldsmiths, London. 



12:30 Shaping the 21st century.  How intelligent machines liberate human creativity
Garry Kasparov, world chess champion and AI advocate

Humans started dreaming of intelligent machines long before the computer age and their starting point has always been chess; from the
Mechanical Turk of the 18th century to Alan Turing’s chess programme and today’s Deep Blue.  It has been Garry’s blessing and, he says, his
curse, to play a central role in that quest, playing against each generation’s strongest computer champions, contributing to their development
and devising new ways for humans and machines to achieve more through partnership than they could ever achieve alone. 

Garry bids us to embrace rather than fear AI’s potential.  Human labour has progressively been replaced by technology and we shouldn’t panic if
that now extends to cognitive as well as physical work.  Let’s focus, he says, on what intelligent machines can enable us to do and how the
creativity of this generation can be empowered to use technology creatively in ways previously unimagined.

In this keynote presentation Garry focuses on the ultimate AI challenge; how to keep humans and our unique decision-making capabilities – our
intuition, moral judgement and creativity – firmly in the loop, while still reaping the benefits of intelligent machines.

Garry Kasparov was the world’s top ranked chess
player for twenty years and his famous matches
against the IBM super-computer Deep Blue in
1996-97 brought chess and artificial intelligence
into the global mainstream.  Today his US-based
Kasparov Chess Foundation promotes the
teaching of chess around the world, while Garry

himself campaigns for human rights, chairs the International
Council of the Human Rights Foundation and advises
businesses audiences around the world on innovation, strategy,
individual freedom and achieving peak mental performance.  He
is a Senior Visiting Fellow at the Oxford-Martin School, with a
focus on human-machine collaboration.  His book on strategy
and decision making, ‘How Life Imitates Chess’ is published in
over 20 languages.  He is currently working on a new book about
AI, which details his matches against Deep Blue, his years of
research and his ongoing cooperation with the Future of
Humanity Institute at the University of Oxford.
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11:45 Introducing the AI Upstarts: One of AI’s leading VCs takes us shopping in the AI marketplace
Nathan Benaich, Partner, Playfair Capital plus a bunch of upstarts

There are now around 900 companies operating in the AI field and, during 2016, we've seen a flurry of investment activity.  There'll be winners and
losers no doubt, but the successful will irrevocably change the way we live, work and do business.  So, when you're looking for innovative AI
suppliers to take your business forward, how do you spot the good bets?  And how do you get the best out of the partners you choose?  Nathan,
who's worked with more than two-dozen start-ups, describes the AI landscape and how to shop in it.

•      Why it’s safe to shop in the AI market – reliability vs hype
•     Working with start-ups – why ‘business as usual’ procurement just won’t work
•     Oldguard, newguard – why powerful technology incumbents and AI-driven competitors are investing heavily to re-invent the market 

Nathan introduces three AI Upstart businesses who tell us how they’re providing
intelligent answers to today’s business problems.

At Playfair Nathan seeks out new technology
businesses that are re-imagining our world, then
invests in them and helps them grow.  His interest
is piqued by companies that are using AI to solve
complex problems or create compelling user
experiences, and have data and engineering at their
core.  He serves on the board of several start-ups

and has taken part in Seed, Series A and Series B funding rounds.
He also has a PhD in computational and experimental cancer
research and has published widely on that subject.

Founder & CEO Tim Porter has led Gluru through 3
funding rounds. Today the company has over 50,000
users in 2,500 companies across 25 countries.

Gluru:  Personal effectiveness and collaboration
A predictive technology that get things done.  Think of it as an AI-enabled personal assistant.  In the workplace it’s changing the way people
manage work – boosting their effectiveness, fostering collaboration and driving productivity.

Founder & CTO Leonard Austin led Ravelin
through two funding rounds last year and the
company is currently working at the intersection
of fintech and AI

Ravelin:  Online fraud prevention
An AI-based approach to solving payments fraud through a combination of machine learning and graph networks.

CEO Alex Housley founded the business in 2014;
today it’s part of the Barclays Accelerator powered
by Techstars, building out use cases for the finance
sector.

Seldon:  open-source machine learning
An enterprise machine learning and predictive analytics platform that helps financial, media and e-commerce businesses build smarter apps and
services that boost customer experience, engagement and sales. 

Our Upstarts…



14:00  SESSION 1 - Join the stream that suits you best

Business transformation
Chair: Anton Fishman, change management specialist with a
passionate interest in the application of new technology.

Self-disruption: How cognitive computing
will recreate procurement for Vodafone
Virginie Vast, Head of Cognitive Procurement and Digital
Sourcing, Vodafone Procurement Company

The Vodafone Procurement Company centrally manages around
€20 billion of spend every year for Vodafone businesses and
partners in 26+ countries.  Its 300+ category managers will soon
be using cognitive computing to support virtually every aspect of
the procurement and supply chain management process.  The
aim is to create the ‘category managers of the future’, to turbo-
charge decision making and to open up new business
opportunities through the practise of ‘self-disruption’. Virginie is
leading the way and her presentation introduces us to…

•   The technology decision – what is cognitive, the supplier 
     landscape and why ‘going cognitive’ is a journey of discovery 
     and disruption
•   The category manager of the future – how cognitive 
    technologies will augment their intelligence, accelerate 
    their decisions and liberate their thinking
•   The new business opportunity – how using AI will create a 
    whole new business opportunity for Vodafone Procurement 
    Company to provide cognitive procurement services
•   The surprising fact – why cost saving didn’t feature in 
    Vodafone’s decision to adopt AI
•   The expansion opportunity – beyond the supply chain

Virginie has worked for Vodafone in a number of
executive roles since 2009, joining its technology
team in 2012 to build the company’s data centre
software strategy, the transformation strategy to
outsource procurement activities to shared services,
and the tactical sourcing strategy.  In 2016 she was
appointed to her current role – a new one for the

organisation – created to build a digitally driven procurement
function.  Before joining Vodafone she held senior procurement roles
for Siemens in Germany and her native France.  She has a double
masters in business administration from the University of
Connecticut, USA and Goteborg University, Sweden.
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Early adopter case studies
Chair: Lucy Standing, social entrepreneur and Vice Chair of the
Association for Business Psychology

Atom. The telepathic bank
Stewart Bromley, Chief Operating Officer, Atom Bank

Launched in April this year Atom says its vision is to be the world’s
first telepathic bank, and is using machine learning to deliver an
exceptional and highly individual experience to customers via its
‘bank in your pocket’ mobile app.  By revealing the key design
constructs that underpin the Atom app and demonstrating some of its
smartest functionality, Stewart explains how Atom is providing truly
helpful banking services for ‘digital first’ consumers and creating a
whole new value proposition for the banking industry.

•      Letting customers do their banking – self-help approaches that 
       let customers call the shots
•      We know who you are – using contextual insights to personalise 
       the customer experience
•     Next best action – applying predictive analytics to drive proactive 
       communication
•     Learning as we go – how the Atom app is evolving in line with 
       customers’ usage patterns

In its first year of operation Atom has made No.8 in the
‘Global Fintech Innovators 100’ list and is expected by
many to bring serious disruption to the UK financial
services industry. Stewart has worked with Atom since
2014, helping to design and bring to fruition the operating
model for its entirely digital, insight driven service
proposition.  He has 29 years’ experience as a change

leader and digital innovator, 12 of which have been spent working with
leading financial institutions including First Direct, HSBC, Lloyds Banking
Group and Nationwide. 

Technology Innovation
Chair: Nicola Strong, researcher, futurologist and founder of virtual
change management consultancy, Strong Enterprises

The next big game. From chessboards
to quiz shows and the chip that thinks
like a brain 
Peter Waggett, Emerging Technologies Director, IBM

IBM has been pioneering breakthrough technologies for decades,
including Deep Blue in 1997 and Watson in 2014. What’s more, it’s
been more successful than most in converting these breakthroughs
into commercial propositions that transform our business world.
Peter’s challenge is to identify and develop ‘the next big thing’ for IBM.
He’ll talk about the process of invention and the hard-to-make step
from science-led innovation to commercial application. Looking to the
future, he’ll introduce us to the breakthroughs coming our way and
hypothesise their likely impact on our lives.

•      The big challenge – from Kasparov to Jeopardy, how IBM uses 
       competition to drive focused innovation 
•      From chessboard to Playstation – how mind blowing 
       technologies becomes life changing products 
•      The chip that thinks like a brain – our neuromorphic future and 
       the ability to ‘compute’ sensory big data 
•      The process of imagination – how IBM looks to the future and 
       finds ways to make it real

Peter has led IBM’s Emerging Technology Programme
(ETP) for 12 years, charged with accelerating ideas
from research to client adoption.  The ETP has
delivered over 200 client projects and turned many
research ideas into full scale software products, often
working in collaboration with academic groups,
industrial research partners and start-up

organisations. Peter also advises a range of academic research
programmes and represents IBM on a range of technical and
standards groups.
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SESSION 1

Taking the pulse – healthcare
towards 2025
Martin Wakeley, Managing Director, Health, Nth Dimension and
former NHS Acute Trust CEO

In the developed world medical health is increasingly defined by
technology.  Drug treatments, surgical interventions, medical devices
and, most recently, genomic profiling are all fuelled by scientific
research and evidence-based outcomes. The cost of providing both
medical intervention and primary care is rising rapidly, as treatments
become more advanced and as ageing populations place ever more
complex demands upon healthcare providers and the governments
that fund them.  Based on years of experience in the NHS, Martin
considers current applications of AI in healthcare and what they can do
to reduce the cost burden.

•      Affordable medical provision and care – what contributions can 
       AI technologies and data-driven analytics make?
•     The evidence – from automated triage to ‘digital doctors’, service 
       avatars and passive monitoring, can AI meet patients’ needs and 
       reduce costs?
•     The forecast – how rapidly will AI be adopted and is it possible to 
       avoid ‘care compromises’ in order to save money?
•     The response – with clinicians committed to hands on care and 
       human contact, what are the challenges to introducing AI and 
       how can they be overcome?

Martin began his career as a scientist working in
pathology before moving into operational management
within the NHS. In a number of senior roles he has been
at the vanguard of change, introducing new technology
and engaging the clinical workforce in new models of
care.  His recently founded company, Nth Dimension,
is backed by Tech Mahindra and aims to disrupt

healthcare with the introduction of new technologies and data-driven
solutions through innovative solutions and commercial models.   

“You can do that Dave.”  AI, the art of the
possible and life at LV=
Rod Willmott, Innovation Director, LV= Insurance

Enterprise delivery and advanced technology often make
uncomfortable bedfellows, with the ‘art of the possible’ being far
removed from day-to-day business realities.  Not so at LV=, where
FastTrack innovation approaches are accelerating the adoption and
practical application of AI.  Rod explains the route LV= has taken to
investigate the potential for AI, gain valuable experience at low cost,
make the ‘automated future’ concept easier for the business to accept
and secure early commercial gains.  Based on LV=’s experience Rod
shares his view that:

•      Robotics and AI can offer advantage at many levels and in 
       multiple areas of insurance
•     Making a start and learning along the way beats sitting around 
       waiting for ‘one magic solution’
•      That it pays to keep up with capability and tools that are
       evolving fast
•      That AI in insurance is ‘business fact’ not ‘science fiction’

In a 25 year career Rod Willmott has held IT disruption
roles in the UK government’s Home Office, new start-ups
and now the insurance industry.  He’s currently helping
LV= to grasp the benefits of new technology quickly and to
match its culture to a fast-paced business environment in
which disruptive forces are challenging traditional
working practices.

My Boss is a Robot.  Latest thinking and
possible futures for human-robot
collaboration
Professor Nigel Crook, Head of Computing and Communication
Technologies, Oxford Brooke’s University

The word ‘robot’ originates from an old Slavic word for ‘slave’, and
that’s pretty much been their modus operandi in industry to date; they
take instruction, don’t deviate and never suggest.  But, in today’s
research labs scientists like Nigel are investigating the potential for
next generation robots to act independently, make their own
decisions, collaborate with humans and even call the shots in the
workplace.  Based on recent research at Oxford Brookes University,
Nigel investigates latest developments and a possible liberated future
for the robot slave:

•      From servitude to collaboration to leadership: Will human 
       workers trust a robot’s judgement?
•     From problem solving to goal setting: Could robots set their 
       own goals and success measures?
•     From executing commands to making judgements: How do we 
        ‘programme’ robots to apply moral, ethical or brand-relevant 
        values?
•     Why collaborate? From remote working to supported problem 
        solving – the potential advantages of a robotic workmate

Nigel has more than 30 years’ experience as a
lecturer in computer science and researcher in AI.
He currently leads research into cognitive robots at
Oxford Brookes and is an expert reviewer and
evaluator for the European Commission.  His
research interests include biologically inspired
machine learning, embodied conversational agents,

social robotics and human-robot interaction. He graduated in
computing and philosophy from Lancaster University and has a PhD
in medical expert systems. 

Business transformation (Continued) Technology Innovation (Continued) Early adopter case studies (Continued)



PANEL

The transformation debate:
Are we up for it?
As industries are disrupted by new entrants and
technology opens up opportunities for radical
change, does UK plc have the appetite for large
scale AI-driven transformation?
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Put fear aside.  How to manage
technology-driven change in the workplace
Jayne Reddyhoff, Change management specialist and Managing
Director, Zanzi Digital

Despite grim prophesies the technological advances of recent decades
haven’t led to mass redundancies or the end of work as we know it.
That’s because those advances have almost always allowed businesses
to find better ways to serve their customers and new work for their people
to do. AI and robotics will be no different.  So, instead of hesitating,
it’s time to move fast. The pace at which technology is now advancing
means early adopters can make big gains, while late comers risk their
businesses being damaged beyond repair.  Jayne, who has managed
technology-led change management programmes for nearly twenty
years, explains how to take your employees with you on the journey. 

•      Champions and advocates – getting people to ‘make change’ not 
       ‘be changed’
•      Servant or master – making technology serve the business, not 
       dominate its people
•      Partners not adversaries – building open-book relationships 
       with unions and works councils 
•      Humans and machines – being clear about what each can do
       (and why both matter)
•      Leaders – why change must be driven by business leaders, not 
       delegated to HR

Jayne’s career has been dedicated to helping
companies embrace new technologies that serve
their businesses and empower their people to achieve
more. She’s managed IT-driven change management
programmes across multiple industries including
manufacturing, telco and financial services.
Dedicated to making change an inclusive rather than

imposed process, she’s led employee empowerment programmes,
taken part in complex union negotiations and re-modelled working
environments.  Today she remains at the forefront of change, helping
companies re-shape their marketing functions and activities in line
with digital and data-driven strategies.

PANEL

The early adopter debate:
Never too soon?
From disruption to transformation, efficiency to
agility. What can AI do for businesses, where do
they set their sights and how do they frame their
future? 

15:30  Refreshment break and AI-In-action

SESSION 1

The march of the Virtual Assistants:
How their progress is re-shaping the
legal landscape 
Karl Chapman,CEO, Riverview Law

The legal market isn’t immune from the technology revolution we’re
all living through. Automation, machine learning, AI and analytics are
reshaping the legal landscape. New entrants like Riverview Law are
transforming the delivery of legal services by using AI-based
technologies to re-make their business models and service delivery.
Following a knowledge transfer partnership with the University of
Liverpool’s Computing & AI department, Riverview acquired a New
Jersey-based AI business in 2015, rebranded it as Kim Technologies
and, a year later, launched its first legal Virtual Assistants on the Kim
platform. Drawing on this experience – and a 27 year history of
starting and building technology-led businesses – Karl reviews:

•      Business transformation: How AI and automation have 
       transformed Riverview’s business model
•      More than a law firm: How Riverview became a technology-led 
       business with deep legal domain expertise
•      Hello Kim: Why a law firm acquired a technology business
•     The legal landscape: How Virtual assistants and AI will create 
       change in the legal world and beyond

Karl’s entrepreneurial career has spanned the legal,
technology, HR and recruitment sectors.  He read law at
Birmingham University before joining an investment
management business and becoming Money Observer’s
top-performing UK unit trust fund manager in 1987. He
then set up CRT Group, a consultancy, recruitment and
training business that achieved market capitalisation of
over £600 million under his leadership. Having

successfully sold a controlling share he founded AdviserPlus Business
Solutions in 2001, a leading advisory outsourcing organisation providing
HR, and health & safety solutions. AdviserPlus set-up Riverview Law in
2011 and Karl became its CEO. 

PANEL

The new technology debate:
What’s next?
With the art of the possible expanding rapidly,
where are the best innovations coming from and
how can business leaders, innovators and
academics collaborate for advantage?

Business transformation (Continued) Technology Innovation (Continued) Early adopter case studies (Continued)

Social acceptability - the importance of
getting robots right
Rodolphe Gelin, EVP Chief Scientific Officer, SoftBank Robotics  

To become a true human companion a robot must be accepted not
just for what it does, but who it is. That means a robot’s physical
appearance is crucial to its success.  A well designed shape is
important, but not the only consideration. A cute robot can become
freaky if its behavior doesn’t match our social rules, while a simple tin
box with arms and caterpillars that expresses emotion convincingly
can become as touching as a fawn.  Rodolphe considers the
challenges that algorithms and AI have to tackle to make robots
socially acceptable.

•      Acceptability of robots – is the humanoid shape the most 
       acceptable to humans?
•     Robotic emotion – how social robots interact with their 
       environment and sensitive humans
•     Social rules for robots – how we have to teach good social 
       behaviour to our robots.

As a graduate of the School of Civil Engineering at
l’Ecole des Ponts et Chaussées, France, and with a
DEA in Artificial Intelligence, Rodolphe has 20 years’
experience in research with teams in the French
Alternative Energies and Atomic Energy Commission
(Commissariat à l’Energie Atomique), most notably in
robotics used to assist people. He joined SoftBank

Robotics in 2008 and now leads the company’s innovation team,
focused on the development of new technologies for current robots
and the continued exploration of humanoid robotics. He also heads
SoftBank Robotics’ ROMEO project, which aims to create a robot to
assist the elderly. The Romeo robot is the fruit of collaboration
between numerous French and European laboratories and
institutions
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Customer relationships
Chair: Mike Havard, Founder and Director of business services
group, Ember.

Smart technology and smart people.
The future of customer service
Nicola Millard, Head of Customer Insights & Futurology, BT

Achieving excellence in customer service is one of the holy grails of
business, with the potential to create sustainable differentiation and
secure the loyalty of fickle consumers.  Recent years have seen an
accelerating shift to automation as consumers seek to interact over
digital channels and organisations see an opportunity to reduce costs
through self-service.  But, when customers have a complex issue to
solve, or when emotions are running high, they still reach out for
human contact.  Nicola Millard draws on 25 years’ experience of BT’s
early adoption of AI to consider its impact on customer relationships
and the changing role of people at the customer service frontline.

•     Mutual desire – why customers and organisations both love
      self-service
•     The human touch – when it really makes a difference, and how 
      technology can enhance it
•     The AI future – how it’s being used in customer service today
      and where it could take us next 
•     The BT AI experience – from the 90’s till now, what’s worked, 
      what we’ve learned and where we’re headed

Though she works for a technology business Nicola is
no technologist. Instead she uses psychology and
futurology to anticipate what might be around the
corner for customers and the organisations that
serve them.  She’s worked for BT for 25 years, in
interface design, customer service and business
consulting, and was the first to apply intelligent

systems to the company’s contact centres.  Today Nicola works with
many of BT’s biggest clients to help them evaluate and plan their
customer service strategies and is recent recipient of the
‘Outstanding Industry Contribution’ award from the UK Contact
Centre Forum.

16:00  SESSION 2 – Join the stream that suits you best.

Smart market for artificial intelligence:
How merger and acquisition will shape
the future
Giovanni Amodeo, Global Editor in Chief, Mergermarket

Merger and acquisition activity is starting to hot up in the AI space as
smart investors and innovation hungry corporates go in search of
talent and opportunity.  Giovanni, who has monitored activity in the AI
market for 3 years, gives us the inside track on today’s M&A trends
and how they’re likely to impact the future shape of the AI
marketplace.

•      Gathering pace – the appetite for M&A, its likely rate of growth 
       and future trajectory
•      Hot technologies and hungry acquirers – who’s shopping and 
       what they’re looking for
•      What’s the motive? From fast returns to acquiring innovation, 
       how motivation will influence deals and partnerships
•     The shape of things to come – how M&A will change the AI
       market and impact adoption

Giovanni leads the global team that monitors the AI
market for Mergermarket looking for growth
opportunities and analysing M&A trends.  He also
manages a global network of over 200 journalists and
100 analysts that provides the company’s clients with a
unique source of insight to corporate strategy and
M&A intentions.  He has worked with Mergermarket

since 2001, holding roles in the UK, Germany and Italy before taking on
his current global editorship.  He previously worked with
Commerzbank in Germany and has a degree in economics from the
University of Brescia, Italy.

AI’s evolving market
Chair: Anton Fishman is our guide, arbiter and agent provocateur
for the day

Human capital
Chair: Lucy Standing, social entrepreneur and Vice Chair of the
Association for Business Psychology.

Because you can, do you think you should?
The ethics of automation
David D’Souza, Head of London and of Engagement, CIPD

David D’Souza, a self-confessed geek and early adopter of technology
of all kinds, urges us to consider the long term commercial, societal
and economic impacts of automation and invites businesses to ask
themselves, ‘just because we can automate, do we think we always
should?’  By challenging the assumption that the biggest commercial
gain AI offers is a reduced dependency on human capital, he’ll
encourage us to think about how automation can be used to enhance
human potential, not replace it.

•      The long game – how aggressive automation delivers short term 
       commercial advantage but has the potential to destroy markets
•      Beware the algorithm – why the ‘false objectivity’ of machine 
       learning must be challenged by human insight and experience
•     I am not a number – the commercial risk of replacing human 
       talent with artificial intelligence
•     Achieving balance – how to make the automate/don’t automate 
       decision and lessons from businesses that have got it right

David has been described as ‘one of the UK’s most
influential HR and workplace commentators’ and as
something of a firebrand within CIPD (Chartered
Institute of Personnel & Development).  He’s certainly
a challenging commentator on the future world of
work, the impacts of AI on HR practice and the
commercial realisation of human talent.  Before

joining CIPD in 2015 he worked as an independent organisational
development consultant and held a series of senior people
development and HR roles in leading financial services businesses,
including Metrobank and CPP Group.
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Better for you, better for me.  Beneficial
intelligence that works for customers and
companies
Mark Hillary, writer, blogger and analyst focused on new
technology and the future of CX

AI is all around us and what was once science fiction is now business
fact.  And it matters more than ever because customer expectations
of what brands can do is changing fast.  Customers want smart
companies to give them personalised deals, relevant
recommendations, and help that’s anticipated rather than requested.
Big Data, analytics and AI are combining to create what might better
be called ‘beneficial intelligence’, where companies intuitively
understand what customers want and are likely to behave.  Mark
explores the practical impacts of AI on the customer relationship –
and how everyone stands to benefit.

•     It’s all about me.  Customer expectation for personalisation in 
      the age of AI
•     Winners and losers.  Brands that are getting it right for 
      customers and brands that are getting it wrong
•     Don’t you get it? The customer risk of ignoring AI in your 
      business

As a writer Mark has documented how the customer
experience has been changed by technology over the
past decade.  Other areas of interest include
technology outsourcing, services globalisation and
the use of content in marketing strategies.  He was
the first blogger in the UK Parliament, an official
blogger for the 2012 Olympics and has advised the UN

on the use of technology networks for development. Before his
writing career he headed technology research at the Commonwealth
Business Council and, before this, was a senior technology director
for an investment bank.

SESSION 2

Can AI compete with a smile? 
Nicola Strong, Managing Consultant, Strong Enterprises

Arguably the success of AI will be measured by its ability to deliver
sales through effective customer service or to give employees a sense
of real engagement with their leaders. Nicola set out latest research
that implies AI can not only connect, but gain our trust. 

•      Clues for building trust: the process of humanising robots and 
       chatbots
•      Will the real Robbie the Robot please step forward: case studies 
       where AI communication already works
•     What makes a perfect virtual assistant: what humans need in an 
       artificial intelligent virtual personality
•      Will robots ever smile back?

Nicola is intrigued by authentic communication in
digital spaces and how new technologies can either
enhance or block our working lives.  As a researcher
and lateral futurologist she’s been exploring the use
of augmented reality in customer service, learning
how gamification helps leaders lead, debating how
robots impact the job market and engaging the

collective intelligence of groups through online tools and social
media. Before launching her virtual change management
consultancy, Nicola worked on installing large information systems in
FTSE100 global companies, as researcher on the Tomorrow’s
Company Inquiry team at the Royal Society for the encouragement of
Arts, Manufactures and Commerce, and was a Co-Director of the
Pierian Centre (Community Interest Company, Bristol).  She is a
member of the British Computer Society, the Association for
Business Psychology and the IFIP 9.5 Working Group on Virtuality and
Society.

Robot futures – how the UK can lead the
way in robotics and autonomous systems
Rob Buckingham, Director of UK Atomic Energy Authority and
Head of RACE

It’s been estimated that the global market for robotics and
autonomous systems (RAS) will be worth around $6.4 trillion by 2025
and that these technologies will re-shape our lives and industries.
The UK has already proved it can lead the way in innovation and
application, but must do more still to keep pace and win its share of
the market.  At the same time RAS technologies have the potential to
transform the productivity, performance and employment prospects
of UK plc. Rob, who has worked in both industry and government
looks at what we need to do as a nation to ensure that our robotic
future is bright.

•      Progress so far – government-led initiatives in nuclear and 
       autonomous vehicles that provide possible blueprints for 
       progress
•     What next? RAS in the UK’s industrial strategy and what we can 
       hope to gain in this year’s Autumn Statement
•      Saving the economy? How RAS technologies can boost UK 
       productivity and employment
•      Get involved – how business and government can collaborate to 
       re-imagine the future and accelerate business opportunities
•      Lessons from ‘Smart Oxford’

As co-author of the ‘Robots and Autonomous Systems
UK Strategy’, and the first head of a government
funded centre focused on the development of remote
applications for challenging environments, Rob has a
unique perspective on the potential for RAS
technology and an insight to Government’s intentions
to advance its cause.  He is also an entrepreneur in

his own right.  OC Robotics, the company he co-founded in 1997, has
developed robots for big industrial players including Sellafield,
Airbus, GE and Shell.  Before industry he was an academic, a National
Engineering Scholar and lecturer at the University of Bristol, who won
the prestigious Royal Academy of Engineering Silver Medal in
recognition of his contribution to robotics.

Customer relationships (Continued) Human capital (Continued) AI’s evolving market (Continued)



SESSION 2

PANEL

The customer debate:
Here to help?
With digital now the channel of choice for consumers
under the age of 40, how can businesses use
automation to build trust and secure long-term
profitable customer relationships?

PANEL

The evolving market debate:
Where do we go from here?
With AI now part of the business mainstream how
will the market shape up and what are the likely
scenarios for investors and technology buyers?

How companies and talent will transform
in the age of machine intelligence
George Zarkadakis, Digital Lead, Willis Towers Watson

The emergence of artificial intelligence has coincided with the rise of
independent workers within a ‘gig economy’ and the transformation
of companies into ‘platforms’.  Investigating these trends, and
drawing on new research into the impact of AI and robotics on labour
markets, George will discuss how companies should rethink talent
management, organisational structure and skills investment in a
post-employment future where humans collaborate with intelligent
machines.

•      The responsive organisation – how cognitive computing will 
       transform the nature of companies
•     Rethinking talent – how human talent will be shared and 
       dispersed as AI automates critical tasks within high-performing 
       and critical jobs
•     Making friends with robots – how human collaboration with 
       intelligent machines will create new career paths
•     Investing in people – upskilling to ensure the necessary 
       competencies for the second machine age

George is the Digital Lead for Willis Towers Watson’s
Reward, Talent and Communication practice, where
he focuses on digital employee experience and the
future of work in the era of cognitive computing. He
has over 25 years’ experience in business consulting,
media, marketing and communications, as well as
digital strategy and solutions. Before joining Willis

Towers Watson George worked with a digital agency, and as the Chief
Marketing Officer of an internet start-up. He holds a PhD in Artificial
Intelligence and is the author of ‘In Our Own Image: the history and
future of Artificial Intelligence’.

Building customer relationships with
intelligent virtual agents: A framework for
humans and machines to work in harmony
Chris Ezekiel, Founder & CEO, Creative Virtual

Personalised, consistent and accurate online engagement anytime,
anywhere – customers expect it and intelligent virtual agents can
deliver it. Yet some organisations still shy away from this technology,
worried about losing the human touch, fearful of not being able to
control how virtual agents respond to customers, and
misunderstanding AI and smart machines.  With the contact centre in
its current form finished, companies facing a transition to more
automation will struggle to build relationships with a new generation
of customers. Chris draws on his extensive experience working with
enterprises around the world to describe the power of combining
virtual and human support.

•     Effortless interactions – where and how today’s customers want 
      to engage with brands
•     Adaptive learning – why virtual agent technology should use a 
      hybrid approach to self-learning
•     Seamless conversations – how virtual and human agents 
      combine for end-to-end customer engagement
•     Future proof – what makes virtual agents ready for the future 
      evolution of the customer support landscape

Chris Ezekiel has been working in the world of virtual
assistants since 2000 and founded Creative Virtual in
November 2003.  Employing his technical and
entrepreneurial skills, and through the development
of the enterprise level V-Person™ technology, he has
established Creative Virtual as one of the world’s
leading providers of virtual assistants. 

PANEL

The human capital debate:
Power to the people?
It’s been said that the first wave of robotics
replaced human labour and that the second wave
is augmenting human intelligence.  What’s the
future for human-tech collaboration?

Customer relationships (Continued) Human capital (Continued) AI’s evolving market (Continued)
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Speaker and topic to be confirmed



17:30  Final plenary

Chairman’s roundup Anton Fishman reflects on the day.

Programme is subject to change, for the most up-to-date version visit www.socialroboticsai.com

18:15  Farewell reception and AI-in-action

Don’t hurry away – this is your last chance to visit AI-in-action.  Join us for
drinks and take time to discuss with colleagues and peers the discoveries
you’ve made at Social Robotics & AI.

13

Human Responsibility in a World of Robots
Noel Sharkey, Emeritus Professor AI and Robotics, University of Sheffield, and Co-
Director of the Foundation for Responsible Robotics

The robot revolution is well underway with new applications in industry and defence emerging
rapidly. Now robots are moving out of the factories and into our daily lives.  In 2014 over 4.7
million robots were sold for personal domestic use.  By 2018 it’s conservatively predicted that
there will be over 38 million in our daily lives and taking over very many human jobs. But, are we
rushing into the robot revolution too fast? While there are lots of good uses for robots out there,
how can we keep the bad uses at bay?  Noel considers the societal and ethical risks presented by
increasing numbers of robots and how we might control their development to create and
maintain public trust. 

•    Everything to play for – new areas of advantage from the latest robotics developments in 
      industry and the home
•    Creating a monster? Why we must think hard and act now to ensure that robots are 
      beneficial to society.
•    Social science – why creators of robots have to think about society as well as science
•    We need a game plan – why scientists, industry and legislators must collaborate to create a 
      regulatory framework that doesn’t stifle innovation
•    Responsible robotics – winning public trust and ensuring the robotics industry’s
      commercial future

Noel is best known to the British
public as head judge on BBC
TV’s Robot Wars and Tech expert
on Techno Games. After decades
of research in AI, psychology,
robotics and machine learning,
he now spends most of his time
researching the ethical, legal
and human rights issues
involved in the use of robots in
areas including the military,
elderly and child care, policing,
transport, crime, medicine,
border control, civil surveillance
and sex. In addition to his roles
at Sheffield University and with
the Foundation for Responsible
Robotics, he is chair elect of the

NGO the International Committee for Robot Arms Control (ICRAC) and
has held research and teaching roles at Yale, Stanford, Essex, Exeter
and Sheffield.



Register online at
www.socialroboticsai.com

Any questions: Contact   
chris@cbm.media

Join a unique community of scientists, business
leaders, innovators and academics to consider
AI’s role in your future.

Registration costs £695 and includes…
•    Welcome reception on 14 September
•    All sessions, presentations, discussions
      and debates
•    Access to AI-in-action
•    Networking lunch
•    Farewell reception
•    Refreshments, wifi and other business 
      support services

Academic/Student rate £95
Group rate £595
(2 or more registrations)

Rates exclusive of VAT

Please note: discounts cannot be combined. If you qualify for
more than one discount we will apply the higher discount rate.
To qualify for the academic rate you must be able to
demonstrate that you are registered at an academic institution
in a related field. Discounts must be redeemed at time of
registration and cannot be applied retroactively.

Join us at

Social Robotics & AI will take place in Oxford – the home of ‘deep learning’ since the 11thcentury.  Through its
universities, research institutes and business community, today’s Oxford is an internationally renowned centre for the
development of artificial intelligence.

The iconic John Henry Brookes Building is one of the most celebrated modern buildings Oxford, reflective of the city’s
ability to combine academic rigour with scientific innovation and modernity.  With its outstanding conference facilities
and light and airy design, this new Oxford landmark has won numerous architectural awards including the Royal
Institute of British Architects National Award and the Oxford Preservation Trusts New Building Award.

Useful links
Public Transport 
http://socialroboticsai.com/wp-content/uploads/2016/08/Public-transport-directions-to-John-Henry-Brookes-Building.pdf
Park & Ride
http://socialroboticsai.com/wp-content/uploads/2016/08/Park-Ride-Directions-to-John-Henry-Brookes-Building.pdf   
Accommodation
http://experienceoxfordshire.org/stay/   

Accessible and easy
Oxford is just less than two hours from London by road and even
quicker by rail. There are regular trains from London via Paddington
and from Heathrow, Gatwick and Stansted, as well as direct coach
services.  If you’re travelling from the North or the West, there are
regular trains via Birmingham New Street or Reading.

Accommodation
There is a wide-range of
accommodation available in the
immediate area of the John Henry
Brookes building.  Please contact us
for a list of recommended options.

Register now Our venue:
Oxford Brookes University, John Henry Brookes Building
& Conference Centre
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A leading IT services company working with clients in
areas that impact and redefine the core of their
businesses.  HCL is focused on transformational
outsourcing, underlined by innovation and value

creation, offering an integrated portfolio of services including software-led IT solutions, remote
infrastructure management, engineering and R&D services, and Business services. HCL
leverages an extensive global infrastructure and offices in 31 countries to provide holistic,
multi-service delivery in key industry verticals, including financial services, manufacturing,
consumer services, public services, healthcare and life sciences.  HCL’s organisational beliefs of
Employees First, Customers Second, Trust, Transparency, Flexibility, and Value Centricity
empower its 106,000+ Idea-preneurs to create value for customers by delivering a Relationship
Beyond the Contract.  HCL Technologies and its subsidiaries, had consolidated revenues of US$
7 billion and 110,000 employees. 

www.hcltech.com

PLATINUM PARTNER

As an innovation hub and consultancy we’re dedicated to
helping organisations stay human, manage change and build
success in digital spaces. We help individuals, teams and
organisations to generate authentic dialogue, provide
leadership and create new business solutions by making the

best possible use of the fantastic range of technology that’s available to them now. 

Our client projects are varied, wide-ranging and include:
•   Researching the potential of edgy technology to solve business problems
•   Making ‘big data’ manageable by creating informative infographics that deliver fresh insights 
     and display trends
•   Appraising the value of social engagement tools to enhance productivity
•   Playing serious games in virtual environments to get seriously valuable learning outcomes. 

www.strong-enterprises.com 

GOLD PARTNER

SILVER PARTNERS

Ember is a business services group providing specialist management
consultancy, training and analytics, executive search and contract legal
services to private and public sector organisations. 

Ember has an unashamedly financial focus and is committed to realising
commercial value and achieving tangible business benefits for its clients.
Recommendations for change are backed by robust analysis that validates investment
decisions and underpins financial gains as well as strong programme leadership.  In this
way Ember offers its clients a clear business case for innovation, change and
transformation, and a proven, capable partner to see it through.

www.embergroup.co.uk

SoftBank Robotics is driving technology forward by
becoming a worldwide leader brand in robotics Robots
under the SoftBank Robotics brand, Pepper, NAO and
Romeo, are used in more than 70 countries worldwide and

offer innovative applications relevant for diverse fields including research, education,
retail, healthcare, tourism, hospitality and entertainment.  More than 500 employees
work under the SoftBank Robotics brand in Paris, Tokyo, San Francisco, Boston and
Shanghai.

www.ald.softbankrobotics.com

As a pioneer in the intelligent virtual assistant space, Creative
Virtual continues to play an important role in the evolution of this
technology and the ways in which it can be implemented. Today

Creative Virtual is a world leader in natural language virtual agent technology, delivering
cutting-edge solutions that enable anywhere, anytime engagement between brands and
their customers and employees. Leading global organisations rely on our award-winning
V-Person™ technology to improve their support experience, increase sales, reduce costs
and build brand loyalty.

www.creativevirtual.com 

Our partners
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In association with

The Association for Business Psychology was
established in 2000 to champion business
psychology by raising awareness, sharing best
practice, providing a voice for practitioners,
making the application of psychology in business
user-friendly and building capability through
skills.  The association has around 700 members
including psychologists, HR specialists,
academics, students and others with an interest
in the way people behave at work.

www.theabp.org.uk

Hosted by

Set in a historic student city, Oxford Brookes is
one of the UK's leading universities and enjoys an
international reputation for teaching excellence
and innovation as well as strong links with
business and industry. Its Department of
Computing and Communication Technologies
blends excellence in teaching and knowledge
transfer with world-leading research in areas that
spans Computer Science and Communications.

www.brookes.ac.uk

Supported by

Social Robotics & AI is organised by

Any questions? Contact chris@cbm.media or +44 (0) 07775 604011

Register now at:
www.socialroboticsai.com


